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Social Media Lab: Twitter

Tracking/Measuring Tools

Tracking/Measuring URLS

* BudURL.com www.budurl.com

* Organize URLs into categories (hotels, restaurants) for easy finding

* bit.ly www.bit.ly

e Access the complete history of your links; also has browser Bookmarklet, very reliable
Tracking sites:

* Twitter Grader www.twittergrader.com

e Provides one score, based out of 100 points

* Twitter Analyzer www.twitteranalyzer.com

* TracksTweets, chats, popularity and mentions

* Tweet Stats www.tweetstats.com

* GraphsTweets per hour or month, Tiveet timeline and reply statistics

* TweetBeep www.tweetbeep.com

* Similar to Google Alerts; searches Twitter

Tweeting on the Go:

Tweetie for iPhone
* Handle multiple accounts; Tweet and retweet; send @replies, DMs; select favorites;

e Pollow and unfollow people; save searches; upload photos; adjustable font size

* www.atebits.com/tweetie-iphone

UberTwitter for Blackberry
* Handle multiple accounts; Geotag Tweets and pictures/videos Tweet and retweet; send @teplies, DMs;
* Select favorites; follow and unfollow people; save searches; upload photos; adjustable font size

www.ubertwitter.com
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Made for Vacation..
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“Nine Twitter Tips For Business” for destination marketers

1. Don’t automate it

Be conversational

Follow people who are relevant

Make sure your people are on Twitter, and refer to them

Answer your mentions

Search for your name

Consider creating sub-accounts for sections of your business or customer base

Use Twitter to ask your customers questions—and to get good answers
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Be a good Twitter citizen
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